
ANNOUNCEMENT 
 
 

Notification of Brand Transition from AmInvest to AmWealth 

 
Following the launch of the AmWealth brand by AmBank Group last year, we are pleased to 

inform you that the AmInvest brand, under which our funds management business is 

currently marketed, will progressively transition to the AmWealth brand. 

 

This brand transition marks an important milestone in strengthening AmWealth's position as 

a comprehensive wealth management franchise, delivering a seamless and integrated 

experience across funds management, private banking, and investment advisory services, 

including financial planning and protection solutions. AmWealth serves the diverse needs of 

retail, affluent, institutional, corporate, SME, and high-net-worth clients. 

 

The relevant products and services under the AmWealth brand will continue to be provided 

by the respective entities within AmBank Group in accordance with their respective licenses, 

including AmFunds Management Berhad ("AFM"), AmIslamic Funds Management Sdn. Bhd. 

("AIFM"), AmPrivate Banking, and AmBank Wealth Management & Bancassurance.  

 

For the avoidance of doubt, this is a branding change only, as AFM and AIFM will continue 

to carry on the funds management business currently under the AmWealth brand. This 

branding change will not result in any changes to our legal entity names, corporate structure, 

business operations, regulatory licences, management, contractual arrangements, or the 

existing rights and obligations of AFM and AIFM. Both entities remain committed to the same 

investment philosophy, service excellence, regulatory compliance, governance standards, 

and fiduciary responsibility. 

 

The transition to the new brand identity will be carried out in phases across our 

communications, marketing materials, digital platforms, and client touchpoints. During this 

transition period, our existing website, www.aminvest.com, and email address, 

enquiries@aminvest.com, will remain accessible while the AmWealth branding is 

progressively implemented across the relevant touchpoints. 

 

We sincerely thank you for your continued support and valued partnership.  

 

 


